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How social media 
is creating value 
for businesses 
in Ghana

Results are from a survey of 4,020 SMB owners, solo-entrepreneurs, senior managers 
and executives across 8 countries in Sub-Saharan Africa, conducted by Ipsos Public 
Affairs. A targeted sampling approach was used for the study, focusing on business 
owners, senior managers and solo-entrepreneurs across 13 industries that represent 
businesses and social enterprises with under 250 employees. Solo-entrepreneurs are 
respondents who describe “providing goods and services for pay outside a job” as their 
main source of livelihood. The survey was conducted between February 11 and March 8, 
2021, by computer-assisted telephone interviewing and included 527 respondents in 
Ghana. For more details on the methodology, see here. 

of SMBs surveyed say Facebook apps 
helped them to start their business.

of SMBs surveyed say that in the 
previous 6 months their business 
improved it’s products or service 
offerings based on the information 
gathered through the Facebook apps. 

of SMBs surveyed say Facebook apps 
helped build brand recognition.  

of SMBs surveyed say Facebook 
apps have been important for 
their business growth.

of SMBs say social media and 
online messaging helped them 
operate remotely during the 
COVID-19 pandemic.

The research examines how the digital 
economy, as evidenced through the 
Facebook apps, creates value for SMBs 
operating in Africa and how social 
media can accelerate Africa’s 
economic development. 

 UNLOCKING AFRICA’S POTENTIAL:

How Social Media Is Powering 
Small Business in Africa

of female-owned SMBs surveyed 
say Facebook apps helped them 
start their businesses.

A survey of small and medium-size 
businesses was conducted between 
February 11 and March 8, 2021, across 
8 countries in Sub-Saharan Africa. 
The survey explores the adoption and 
use of social media and messaging 
platforms; the value added to SMBs; 
barriers to usage; and the impact 
of the COVID-19 pandemic.

https://www.genesis-analytics.com/reports-and-other-documents/how-social-media-is-powering-small-business-in-africa-report


Shikakope is a locally owned online and physical business in Accra, Ghana, 
selling photography equipment and accessories. When Juliet Nornoo’s 
colleagues kept asking how she got her photography gear, the idea of 
Shikakope was born. She started as a hobbyist photographer in 2015 and 
also created the Facebook account for the brand that soon became 
Shikakope. Since then, the Facebook family of apps has been the brand’s 
marketing platform. Seventy per cent of Shikakope’s total online customer 
conversion comes from WhatsApp and Instagram, resulting in a revenue 
of about 30,000 - 80,000 Ghana Cedis monthly.

From her early years in college, Juliet had always been passionate about 
photography. She graduated top of her class from the University College of 
Management Studies, Accra with a degree in Supply Chain Management and 
Procurement. She started Shikakope from the comfort of her college 
dormitory in 2015, and today the brand has a physical store with three 
full-time staff.

To give back to the community, the brand organizes free business support 
training for creatives, helping them scale from novice to industry expert.  
Juliet, through Shikakope, founded the Start-Up Accra initiative in 
September 2019. The initiative focuses on training small and medium 
businesses to build their brands from scratch, to having a structured physical 
and online store. Juliet hopes to expand by having Shikakope outlets in 
major African countries like Nigeria.

With the Facebook family of apps, the brand interacts with customers, grows 
its brand, and increases its revenue. Using Facebook Shop, the brand 
displays its range of products, making it easier for customers to have 
adequate information about products at a glance. The brand also showcases 
positive reviews and recommendations from clients on its Facebook page, as 
testimonials to encourage potential customers. On Instagram Stories, 
Shikakope posts engaging content to drive engagement and increase brand 
awareness

With seven WhatsApp groups, the brand interacts with its customers and 
gives industry tips and information to upcoming photographers. Juliet runs 
engagement and conversion ads on Facebook, focusing on people aged 
20–40 years interested in photography, media houses, and film school. 
This has been helpful to the brand.

“ My mission is to change the 
narrative of photography in 
West Africa, not only by 
providing durable equipment 
and accessories but by also 
training aspiring 
photographers. Facebook has 
enabled me to grow my 
business and also empower 
my community.”

  JULIET AKUSHIKA NORNOO  
Owner, Shikakope

ACCRA, GHANA

Shikakope

@shikakope

@shikakope

https://www.facebook.com/shikakope/
https://www.instagram.com/shikakope/

