
 UNLOCKING AFRICA’S POTENTIAL:

How Social Media Is Powering 
Small Business in Africa

Results are from a survey of 4,020 SMB owners, solo-entrepreneurs, senior managers 
and executives across 8 countries in Sub-Saharan Africa, conducted by Ipsos Public Affairs. 
A targeted sampling approach was used for the study, focusing on business owners, senior 
managers and solo-entrepreneurs across 13 industries that represent businesses and social 
enterprises with under 250 employees. Solo-entrepreneurs are respondents who describe 
“providing goods and services for pay outside a job” as their main source of livelihood. 
The survey was conducted between February 11 and March 8, 2021, by computer-
assisted telephone interviewing and included 500 respondents in Kenya.  
For more details on the methodology, see here. 
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of SMBs surveyed say Facebook apps 
helped them to start their business.

of SMBs surveyed say Facebook 
apps have been important for 
their business growth.

How social media 
is creating value 
for businesses 
in Kenya

of SMBs surveyed say that in the 
previous 6 months their business 
improved it’s products or service 
offerings based on the information 
gathered through the Facebook apps. 

of SMBs surveyed say Facebook apps 
helped build brand recognition.  

of SMBs say social media and 
online messaging helped them 
operate remotely during the 
COVID-19 pandemic.

The research examines how the digital 
economy, as evidenced through the 
Facebook apps, creates value for SMBs 
operating in Africa and how social 
media can accelerate Africa’s 
economic development. 

of female-owned SMBs surveyed 
say Facebook apps helped them 
start their businesses.

A survey of small and medium-size 
businesses was conducted between 
February 11 and March 8, 2021, across 
8 countries in Sub-Saharan Africa. 
The survey explores the adoption and 
use of social media and messaging 
platforms; the value added to SMBs; 
barriers to usage; and the impact 
of the COVID-19 pandemic.

https://www.genesis-analytics.com/reports-and-other-documents/how-social-media-is-powering-small-business-in-africa-report


“ When you know you have to put food on 
the table for over fifteen families, you have 
to keep that traffic flowing through your 
doors. Knowing that potential clients are 
somewhere, browsing through their phone 
or PC, waiting to find your services makes 
it easier. All these can only be attributed 
to using Facebook and its family of apps. 
Removing them from my business in this 
digital era means the business would 
probably slow down.”

  JACQUEY NJUE  
Owner, Luxe Nails Parlour

NAIROBI,  KENYA

Luxe Nails Parlour

@luxenailsparlour

@luxenailsparlour

Luxe Nails Parlour is a nail salon business in 
Nairobi, Kenya. The business delivers pedicure, 
manicure, nail art, nail overlays, acrylic 
extensions, gel nail extensions, dip system nails 
and gel polish and has recently launched some 
post-salon Nail Care Products. Motivated to 
provide incomparable nail care services in an 
uptown yet chic atmosphere, Jacquey Njue 
founded the business in 2014. 

Using Facebook and Instagram, she has grown 
the business and increased her customer 
acquisition to about 50 people daily. 70% of her 
customer conversion comes from people who 
found the business on Instagram or Facebook. 
She has expanded from a small kiosk in Juja, 
Kiambu County, to a leading nail salon in 
Nairobi and has hired over 11 employees.

https://www.facebook.com/luxenailsparlour/
https://www.instagram.com/luxenailsparlour/

