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How social media 
is creating value 
for businesses 
in South Africa

Results are from a survey of 4,020 SMB owners, solo-entrepreneurs, senior managers  
and executives across 8 countries in Sub-Saharan Africa, conducted by Ipsos Public Affairs. 
A targeted sampling approach was used for the study, focusing on business owners, senior 
managers and solo-entrepreneurs across 13 industries that represent businesses and social 
enterprises with under 250 employees. Solo-entrepreneurs are respondents who describe 
“providing goods and services for pay outside a job” as their main source of livelihood. 
The survey was conducted between February 11 and March 8, 2021, by computer-assisted 
telephone interviewing and included 525 respondents in South Africa.  For more details 
on the methodology, see here. 

 UNLOCKING AFRICA’S POTENTIAL:

How Social Media Is Powering 
Small Business in Africa

of SMBs surveyed say Facebook apps 
helped them to start their business.

of SMBs surveyed say that in the 
previous 6 months their business 
improved it’s products or service 
offerings based on the information 
gathered through the Facebook apps. 

of female-owned SMBs surveyed 
say Facebook apps helped them 
start their businesses.

of SMBs surveyed say Facebook apps 
helped build brand recognition.  

of SMBs surveyed say Facebook 
apps have been important for 
their business growth.

of SMBs say social media and 
online messaging helped them 
operate remotely during the 
COVID-19 pandemic.

The research examines how the digital 
economy, as evidenced through the 
Facebook apps, creates value for SMBs 
operating in Africa and how social 
media can accelerate Africa’s 
economic development. 

A survey of small and medium-size 
businesses was conducted between 
February 11 and March 8, 2021, across 
8 countries in Sub-Saharan Africa. 
The survey explores the adoption and 
use of social media and messaging 
platforms; the value added to SMBs; 
barriers to usage; and the impact 
of the COVID-19 pandemic.

https://www.genesis-analytics.com/reports-and-other-documents/how-social-media-is-powering-small-business-in-africa-report


“ We are creating employment, and we have 
been able to publicize the heritage of 
South African recipes and cuisines 
through our classes. Facebook and 
Instagram have accelerated the growth of 
my business. It gave me the freedom 
to create a community and engage with 
them, which made my business more 
people-oriented.”

  MOGAU MOSEBJADI SESHOENE  
Founder, The Lazy Makoti

JOHANNESBURG, SOUTH AFRICA

The Lazy Makoti 

@thelazymakoti

@thelazymakoti

The Lazy Makoti is a business in Johannesburg, 
South Africa, that delivers interactive and 
immersive cooking lessons aimed at helping people 
improve their cooking skills, especially of treasured 
South African food. Mogau Mosebjadi Seshoene 
started the business in 2015 because of her 
passion for cooking. With the help of Facebook, 
she has built a thriving business, moved to her 
studio and gets customers from other cities 
outside Johannesburg, including Cape Town. She 
has hired 7 full-time staff and 3 freelancers who 
are in charge of cooking classes, catering, baking 
and photo-shoots for magazines. 70% of Mogadu’s 
customers come through Facebook. She has also 
been able to reach and partner with brands, and 
industry leaders in other African countries like 
Ghana, Botswana, Tanzania, Nigeria, Kenya, and 
Namibia. 60% of her total cookbook sales come 
through Facebook. To give back to the community, 
Mogau supports chefs who cook local African 
dishes in her community. She allows them to teach 
people in her cooking course and get paid for it.

https://www.facebook.com/thelazymakoti/
https://www.instagram.com/thelazymakoti/

